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Course Objective: This course will introduce the students to the debates, principles and 

practices of public opinion polling in the context of democracies, with special reference to 

India. It will familiarize the students with how to conceptualize and measure public opinion 

using quantitative methods, with particular attention being paid to developing skills 

pertaining to the collection, analysis and utilization of quantitative date. 

Theory (02 Credits) 

 Unit I: Introduction  

1.1  Definition and Characteristics of Public Opinion.  

1.2 Conceptions and Characteristics of Public Opinion; Debates about its role in a 

Democratic Political System.  

1.3  Uses for Opinion Poll.  

Unit II: Measuring Public opinion with Surveys: Representation and Sampling  

2.1 What is sampling? Why do we need to Sample? Sample Design 

2.2 Sampling Error and Non-response. 

2.3Types of Sampling: Non-random Sampling - Quota, Purposive and Snowball 

Sampling; Random Sampling-Simple and Stratified. 

Tutorial (02 Credits) 

Unit III: Survey Research  

3.1 Interviewing: Interview Techniques Pitfalls, Different types and farms of interview.  

3.2    Questionnaire: Question Wording; Fairness and Clarity. Unit IV: Quantitative Data 

Analysis  

3.3    Introduction to quantitative Data Analysis  

3.4 Basic Concepts: Correlation Research, Causation and Prediction, descriptive and 

inferential Statistics. 

3.5 Prediction in polling research: possibilities and pitfalls; politics of Interpreting polling.  
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